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The PR Practice
in the Age of SOCIAL MEDIA

Find out what it takes for a PR practitioner
to build advocates, engage consumers
and measure results.
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The ORGANIZER

The Public Relations Society of the Philippines

(PRSP) i s t he countryos premier

public relations professionals. In its roster are
practitioners who represent business and industry,
government, non-profit organizations, hospitals,
schools, hotels and professional services among
others.

The EVENT

The 17th National Public Relations Congress  takes
on the challenge of the New Media which is not only
changing how we communicate, but has been
transforming the culture of business as well.

Headlining the event are two globally renowned
communication experts: Tim Sutton - Chairman of
Weber Shandwick Asia Pacific, and Andrew Thomas
- Managing Director and SEA Director of Ogilvy PR
Worldwide. Joining them is an intelligent mix of
international and local professionals who will be
sharing their insights on the various spheres of new
media. Rounding off this distinguished roster of
speakers is Cyril Ng - Chief Marketing Officer of
MediaBanc International - who will be providing views
on how to measure the value and effectiveness of
new media campaigns.

Over 300 communications practitioners, members of
the academe, experts and advocates are expected to
participate in the Congress to explore revolutionary
possibilities in the practice of Public Relations.
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TIM SUTTON

Chairman, Webber Schandwick Asia Pacific
The Role of the PR/ Communications Practitioner in the New Media

ANDREW THOMAS
Managing Director and SEA Director, Ogilvy PR
PR in Brand Building

BOO CHANCO

Columnist, The Philippine Star

Vice President-Group PR, Benpres

Old School Goes New School: Traditional Media Practitioner’s View on New Media

BRAD GEISER
Managing Director, Geiser Maclang Communications
The Word on Word of Mouth

MARGOT TORRES
Vice President for Marketing, McDonald'’s Philippines
Building Brand Trust

KEVIN LIM
Digital Strategist, Fleischman Hillard Malaysia
Developing PR Strategy in Digital

JONAS DELOS REYES
Sr. Manager, Communicty Building, Yahoo
Brand Advocates and Communities—Trends in Social Media

LEAH BESA-JIMENEZ
General Manager, Proximity Philippines
Engaging the Consumer

CHARIE VILLA
Head, ABS-CBN.com
Crisis PR in the 24/7 News Media Cycle

GANG BADOY
Founder, Rock-Ed Philippines
Social Marketing: CSR using New Media

CYRIL NG
Chief Marketing Officer, MediaBanc International
Measuring New Media Effectiveness
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Signature

Please fax/ send the filled out form to (This form can be reproduced):

THE PUBLIC RELATIONS SOCIETY OF THE PHILIPPINES
No. 20-B San Mateo Street
aa Barrio Kapitolyo, 1603 Pasig City
. B Tel. No. 638-0010 Telefax 638-0012
Email: prsociety@prsp.ph or publicrelations.prsp@yahoo.com

Please make all checks payable to: PUBLIC RELATIONS SOCIETY OF THE PHILIPPINES


mailto:prsociety04@yahoo.com

